
Museums in 
the Time of 
Coronavirus
Senior Academy, June 16, 2020

Liz Kryder-Reid



Time of creativity and crisis 

A Navajo-inspired P.P.E. mask and necklace 
created by Brighid Pulskamp

Disinfecting at the Maschio Angiono museum, 
Naples, IN March 10, 2020.



Creativity is alive and well!
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Creativity is alive and well!

Dan Will 
Membership Manager, 

Newfields
Museum Studies MA 2019

#betweenartandquarantine



Creative responses –
Engaging visitors through virtual tours

“the website has become the building, 
social media channels replacing the 
hubbub of visitors, the enthusiasm of 
tour guides and the special intimacy of 
an exhibition gallery,” 
Tim Reeves, Deputy Director & Chief Operating Officer of the 
Victoria & Albert Museum, London. 



Creative responses - Engaging visitors remotely 
through programs & PR

Penguins from the Kansas City Zoo visit the
Nelson-Atkins Museum of Art in Kansas City

Puppies roam 
the Georgia 

Aquarium



Creative responses – Museum Studies alumni are 
engaging visitors through remote programs



Collecting Pandemic Artifacts and Stories



Collecting Pandemic Artifacts and Stories

Jason Kelly, Professor of History and director of the IUPUI 
Arts & Humanities Institute, is leading an oral history 
project collaborating with a network of universities across 
the country.



Placing the 
pandemic in 
historical context

The Smithsonian's 
“Outbreak: 

Epidemics in a 
Connected 

World” exhibition



Crisis



Loss of resources: financial, staff, volunteer



Museum labor, equity, and unions

Museum women and the pandemic:
"If the national data tells us women working in the 
hospitality and recreation industries are the worst hit, it’s 
likely museum women are too."



Looking forward -- the museum 
sector, like higher ed., is …

Trying to figure things out
Balancing safety and economic   

pressures
Juggling multiple stakeholders



A few strategic responses
Revising economic business models 
Association of Art Museum Directors lifted penalties 

on spending of restricted funds, including 
endowments, trusts, and donations, over the next 
two years.

Newfields – “Rings of defense” – preparing for 
revenue decline of 5%-60% 

One third of museums globally have reduced staff



Strategic responses –
rethinking the museum visit

 Limiting capacity for social distancing
 No group tours
 Tracking entry
 Timed admission and limits on stay time

 Rethinking interactivity
 Sanitizing after each user
 Disposable stylus
 Wipeable skins on keyboards and touch pads
Closing portions of the museum that are too 

hard to sanitize or maintain distance (ex. 
playscapes, climbing apparatus, etc. Tactile Dome, Exploratorium, SF



Strategic 
Responses:
Investing in 
digital 
engagement 
- events on 
social media 
platforms have 
increased 
more than 50 
percent.



IUPUI Museum Studies responding in 
a time of creativity and crisis-
COVID-19 rapid response grant
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